
Branding guidelines 2025





Why yearly-specific branding 
guidelines for the European 
Week of Regions and Cities?
To mark each new edition of the European Week of Regions 
and Cities, its new focus and priorities, the organisers yearly 
define a new branding scheme, i.e. a new combination colours 
and a new branding image.

In 2025, the  European Week is held under the overall slogan 
‘Shaping Tomorrow, Together’.
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Combination 
of colours



01. 
Background colours

Beige is a popular color 
in graphic design. It can 
be used alone as a calm 
neutral background. It 
will take on some of the 
attributes of stronger 
warm colors or cool colors 
it accompanies. Beige 
share the warmth that 
brown exudes as well as 
the cooling effect of white.



02. 
Text colours
On the white background, the headlines and the small 
titles will be displayed in one of the 5 visual colours 
and the body text in black. 

Sed tempus cursus
Donec pellentesque
Mauris ut malesuada sem. Praesent porttitor 
euismod interdum. Curabitur pretium 
rhoncus enim, in ultrices nibh iaculis sit 
amet. Vivamus enim ligula, hendrerit sit amet 
faucibus quis, sollicitudin ut massa. Vivamus 
et tortor tortor, vel pretium lacus. Vestibulum 
felis elit, venenatis in faucibus id, pulvinar id 
ligula. 

Sed tempus cursus
Donec pellentesque
Mauris ut malesuada sem. Praesent porttitor 
euismod interdum. Curabitur pretium 
rhoncus enim, in ultrices nibh iaculis sit 
amet. Vivamus enim ligula, hendrerit sit amet 
faucibus quis, sollicitudin ut massa. Vivamus 
et tortor tortor, vel pretium lacus. Vestibulum 
felis elit, venenatis in faucibus id, pulvinar id 
ligula. 

Sed tempus cursus
Donec pellentesque
Mauris ut malesuada sem. Praesent porttitor 
euismod interdum. Curabitur pretium 
rhoncus enim, in ultrices nibh iaculis sit 
amet. Vivamus enim ligula, hendrerit sit amet 
faucibus quis, sollicitudin ut massa. Vivamus 
et tortor tortor, vel pretium lacus. Vestibulum 
felis elit, venenatis in faucibus id, pulvinar id 
ligula. 

Sed tempus cursus
Donec pellentesque
Mauris ut malesuada sem. Praesent porttitor 
euismod interdum. Curabitur pretium 
rhoncus enim, in ultrices nibh iaculis sit 
amet. Vivamus enim ligula, hendrerit sit amet 
faucibus quis, sollicitudin ut massa. Vivamus 
et tortor tortor, vel pretium lacus. Vestibulum 
felis elit, venenatis in faucibus id, pulvinar id 
ligula. 

Sed tempus cursus
Donec pellentesque
Mauris ut malesuada sem. Praesent porttitor 
euismod interdum. Curabitur pretium 
rhoncus enim, in ultrices nibh iaculis sit 
amet. Vivamus enim ligula, hendrerit sit amet 
faucibus quis, sollicitudin ut massa. Vivamus 
et tortor tortor, vel pretium lacus. Vestibulum 
felis elit, venenatis in faucibus id, pulvinar id 
ligula. 

Sed tempus cursus
Donec pellentesque
Mauris ut malesuada sem. Praesent porttitor 
euismod interdum. Curabitur pretium 
rhoncus enim, in ultrices nibh iaculis sit 
amet. Vivamus enim ligula, hendrerit sit amet 
faucibus quis, sollicitudin ut massa. Vivamus 
et tortor tortor, vel pretium lacus. Vestibulum 
felis elit, venenatis in faucibus id, pulvinar id 
ligula. 



03. 
Event name
In general (on the majority of the materials), the coloured 
version on a beige background will be used. 

negative version

04. 
Visual colours
5 Main colours have been chosen  (possibility to use shades)

23rd



Branding 
image

Branding image: vertical layout



Branding image: horizontal layout

#EURegionsWeek

13-15
OC T

2025

EUROPEAN WEEK of  
REGIONS and CITIES

23
rd

Shaping Tomorrow,  To gether



Typography





The best way to communicate on social media is to visualise the information. You are free to use pictures, infographics, 
illustrations linked to your message.
For any use or reproduction of photos or other material that is not under the copyright of the European Union, 
permission must be sought directly from the copyright holders. A copyright notice must be added near each element.
The EU logo should be placed in the lower right corner.  
All templates presented in this manual are available and downloadable under: 					   
https://europa.eu/regions-and-cities/partners_en
It is possible to add partner logos in the places indicated for this purpose. The title of the event, the branding image, 
the EU logo and hashtag are fixed elements, while the rest can be adapted to suit individual communication needs.

(1024 px  x 1024px)

01. 
Facebook format

Social media 
templates

https://europa.eu/regions-and-cities/partners_en


23rd

Commissioner’s quote

Partner’s quote



 Partner’s quote

The name and edition of the event are a 
fixed element of the branding which must 
be systematically placed at the top left and 
represents a non-editable element.

The Photograph of the speaker should be 
placed in front of the color area and must be 
cut out with no background (transparent).

The motto is fixed 
element and must 
be placed below the 
name.

The quotation is 
editable and must be 
placed on the right. 
The font is Myriad pro 
italic black

The EU logo should 
be place in lower 
right corner and is a 
fixed element.

The date should be 
place in the upper 
right corner and is a 
fixed element.

The hashtag should be place 
in lower left corner and is a 
fixed element.



Twitter template of 1200 x 628 is good for paid campaign but it appears cut on a phone
when used as a normal post. Twitter template of 1200 x 675 fits better for non-paid posts.

02. 
X format



Commissioner’s quote



 Instagram stories: 1080 x 1350 px

03. 
Instagram format



 Instagram image: 1080 x 1080

23rd



04. 
PowerPoint format

 PowerPoint template of 1920 x 1080



01. 
Web banners

Examples



02. 
Thematics

Cohesion and Growth for the Future Cities building tomorrow The Right to Stay: unlocking the 
potential of every territory 




